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INTRODUCTION
In 2017,    Hilton Grand Vacations became a public,
                           independent company listed on the NYSE,
the  same year it celebrated its 25th anniversary. Hilton
Grand Vacations also expanded its footprint by opening new
properties and announcing partnerships for new resorts and
more inventory in existing markets and new destinations.



All these milestones captured the attention of our marketplace
in a variety of ways. And they were communicated through
innovative creative solutions and resources in the areas of
content, graphics and identity provided by Branding & Creative.
 
Throughout this book, you’ll discover how this team met the
creative needs of our company in fresh and dynamic ways
during this time of evolution.



REORGANIZATION AND EXPANSION
In 2017, the Branding & Creative Team

restructured our team to meet the expanding
creative needs  of our company. 

Our new structure has dedicated senior Team Members leading
functional areas in Business Relations & Account Management,
Creative & Content Strategy, and Brand Strategy & Analysis to

handle HGV’s companywide and regional creative efforts, which
have grown exponentially in a year’s time.



Our team added new capabilities,
services and resources in 2017. 

NEW CAPABILITIES

Video
Dedicated multi-media producer to provide:
•  Videography
•  Photography
•  Editing services
•  Asset management
•  Video content creation
 
Content Strategy
•  Content concepting and planning
•  Content creation
•  Governance of content lifecycle
 
Brand Strategy and Analysis
•  Overseeing companywide corporate initiatives
•  Strategic planning
•  Reporting on key performance indicators
•  Examining trends and competitor analysis 

NEW RESOURCES
HGV Brand Studio Design Portfolio
Content Central
HGV Custom Template Generator
E-Books
Cinemagraphs
Mood Boards



NEW GRAPHICS AND IDENTITIES

Laying the foundation for a lasting impression begins with guidelines, tools and resources.

25th-anniversary themed logo with
tagline developed for use on

anniversary promotions for internal and
customer-facing collateral.

Corporate logo developed in conjunction with
the corporate brand and designed for use on

Team Member, media, investor, and other non-
consumer applications.

Wordmark created to brand HGV's official blog.

Wordmark created to brand a variety of
learning content to help Club Members

make the most of their Hilton Grand
Vacations Club membership.

Wordmark developed for the on-site grab-and-go
food outlets for several HGV properties.

Property logo developed for Ocean Tower by
Hilton Grand Vacations Club.



NEW GRAPHICS AND IDENTITIES

Laying the foundation for a lasting impression begins with guidelines, tools and resources.

Property logo developed for Ocean Tower by
Hilton Grand Vacations Club.

Wordmark developed for the new lobby bar that
recently opened at Hilton Grand Vacations on

the Boulevard. 

Brandmark developed for last year's annual
leadership summit for HGV's executives.

Brandmark created for HGV's companywide
Summer of Appreciation recognition
campaign collateral used to express

gratitude to Team Members.

Property logo developed for 
The Bay Forest Odawara by Hilton Club.



PHOTOGRAPHY

Picture-perfect photographs bring big
visual impact to our brand. 





CAMPAIGNS & EVENTS

https://e.hiltongrandvacations.com/brd/brch/12000/HGV-NYSE-Listing.pdf
https://e.hiltongrandvacations.com/brd/brch/12000/HGV-Corporate-Brand-Launch.pdf
https://e.hiltongrandvacations.com/brd/brch/12000/HGV-25th-Anniversary-Toolkit.pdf


https://hgvc.sharepoint.com/sites/grandcentral/
https://e.hiltongrandvacations.com/brd/brch/12000/TM-Vacay-Giveaway.pdf
https://e.hiltongrandvacations.com/brd/brch/12000/Summer-of-Appreciation.pdf
https://e.hiltongrandvacations.com/brd/brch/12000/Resort-Ops-In-Suite-FB-Campaign.pdf
https://e.hiltongrandvacations.com/brd/brch/12000/EoY-TM-Celebration.pdf


PRINT MATERIALS

https://e.hiltongrandvacations.com/brd/brch/12000/2018-Vacation-Discovery-Guide-English.pdf
https://e.hiltongrandvacations.com/brd/brch/12000/GI-Penthouse-Brochure.pdf
https://e.hiltongrandvacations.com/brd/brch/12000/Ocean-Tower-Brochure.pdf


https://e.hiltongrandvacations.com/brd/brch/12000/Local-Marketing-Pitch-Book.pdf
https://e.hiltongrandvacations.com/brd/brch/12000/Elevated-Rewards-Brochure.pdf
https://e.hiltongrandvacations.com/brd/brch/12000/Grand-Experiences-Brochure.pdf
https://e.hiltongrandvacations.com/brd/brch/12000/Activity-Passport.pdf


DIGITAL SPACES

https://e.hiltongrandvacations.com/customer-care/13030/email.html
https://e.hiltongrandvacations.com/ih/ny/13005/email.html
https://joom.ag/l7UL
https://e.hiltongrandvacations.com/club/invite/13000/first_invitation/email.html


http://e.hiltongrandvacations.com/brd/brch/12000/Social-Media-Packing-Tips.pdf
http://e.hiltongrandvacations.com/brd/brch/12000/Instagram-Stories.pdf
http://e.hiltongrandvacations.com/brd/brch/12000/Snapchat-Filter-Elara-25th-Anniversary.pdf


VIDEO
L17 Video

Facebook Sizzle Reel

Sizzle Video – Elara

https://www.joomag.com//mg/0471443001521571985/p16


Sizzle Video – The Grand Islander

Year in Review Video

Mini Meals

https://www.facebook.com/HiltonGrandVacations/videos/10156700848421978/
https://www.facebook.com/HiltonGrandVacations/videos/10156816784056978/
https://www.facebook.com/HiltonGrandVacations/videos/10156938247186978/

